
 

 
PRESS RELEASE 

HDFC Life’s latest brand campaign 

talks about role of financial planning in 

scripting one’s Bounce Back  
 

Mumbai, Feb 17, 2021: HDFC Life, one of India's leading life insurers, has 

launched its latest brand campaign, Bounce Back. The communication conveys 

how financially securing one’s future makes things easier when it comes to charting 

a new course to success. 

 

The past year stood out because of the pandemic and its impact on lives across the 

world. We faced challenges at various levels. However, what emerged stronger was 

human resilience. Despite the overwhelming circumstances, people adapted to the 

changing situations and overcame the challenges that arose, through sheer 

determination.  

New businesses are starting and employment opportunities are being created 

despite the economic stresses the nation faced. Financial preparedness played a big 

role in this and it has been one of the key enablers for individuals who went ahead 

with their plans despite the prevailing uncertainties. 

It is this never-give-up spirit that has been captured in the latest brand campaign 

by HDFC Life. The ad film focuses on the story of a couple, who, on the cusp of 

success reminisces on their journey of growth - from when the husband lost his job 

to opening their new retail store ‘Fashion House’. When the family was at its lowest, 

their determination and their financial preparedness helps them script a bounce 

back. The brand, thus, has touched upon a relevant subject and has focused on 

encouraging everyone to be financially prepared in order to pivot to success from 

their setbacks.  

 

Link to the TVC: https://www.youtube.com/watch?v=S6pWCUuW714 

Speaking on the launch, Pankaj Gupta - Sr. EVP (Sales) and CMO, HDFC 
Life, said “The pandemic has tested us all, creating an atmosphere of uncertainty.  

Individual confidence has been low and the feeling of financial insecurity has been 

higher.  

  
The importance of life insurance to protect oneself from financial setbacks was 

reinforced during this period of human history. The most important thing these 

https://www.youtube.com/watch?v=S6pWCUuW714


 

times have taught us is the importance of family and the need to secure our 
family’s future.  

 

Our latest brand campaign celebrates the indomitable human spirit and how 

financial resilience helps one to overcome challenges” 
 

Adding further, Rajdeepak Das, CEO & Chief Creative Officer – South Asia, 

Leo Burnett said “The past year has made everyone realize that setbacks can 
come at you most unexpectedly. But these tough times can also present the 

opportunity to pivot to a better future. However, the only way one can embrace 

these changes is when you are financially secured and well planned. This thought is 
poignantly put across in our film which narrates the tale of a couple’s success and 

takes us back in time when life dealt them an unexpected setback and how they 

overcame it. This campaign is the perfect extension to the brands ‘Bounce back’ 

narrative and takes a cue from the steadfast Indian spirit of resilience.” 

 

The campaign will be promoted across multi-media platforms with focus on 

Television, Digital, DTH, OOH and PR. 

About HDFC Life 

HDFC Life Insurance Company Limited ('HDFC Life' / ‘Company’) is a listed life insurance entity promoted by HDFC 

Ltd., India’s leading housing finance institution and Standard Life Aberdeen, a global investment company.  

Established in 2000, HDFC Life is a leading long-term life insurance solutions provider in India, offering a range of 

individual and group insurance solutions that meet various customer needs such as Protection, Pension, Savings, 

Investment, Annuity and Health. As on December 31, 2020, the Company had 37 individual and 13 group products 

in its portfolio, along with 7 optional rider benefits, catering to a diverse range of customer needs.  

HDFC Life continues to benefit from its presence across the country having a wide reach with 391 branches and 

additional distribution touch-points through several new tie-ups and partnerships. The count of our partnerships is 

in excess of 300, comprising traditional partners such as NBFCs, MFIs and SFBs, and includes more than 50 new-

ecosystem partners. The Company has a strong base of financial consultants. 

For more information, please visit our website, www.hdfclife.com. You may also connect with us on Facebook, 

Twitter, YouTube and LinkedIn. 
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